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Audience 
 

The book is intended for anyone already in business, or for those with an interest in creating and 

managing big businesses. However, it may be more apt for C Level executives, upper management, 

consultants, entrepreneurs, professors, business schools and business students. 

What will I learn? 
 

Although the book is focused on the ingredients and factors which foster business operations to last 

100 years; it also covers entrepreneurship, strategy, some business history and how to think big for 

the long-haul. We shall explore how, and what made the G.A.M.A, B.I.T.U and S.N.L.D corporations 

great. We’ll also go back in time to the beginning of each corporation in order to dissect, unravel and 

understand what set them apart. G.A.M.A, B.I.T.U. and S.N.L.D were coined for mnemonic purpose. 

G.A.M.A stands for Google, Apple, Microsoft, Amazon also known as the four horsemen of global 

tech. B.I.T.U stands for Bloomberg, Intel, Tesla, Universal Parks & Resorts and S.N.L.D stands for 

Samsung, Nike, LinkedIn and Disney. 

Take away skill 
 

Although, different people will have different opinions about the same thing, the content of each 

chapter is arranged in such a way that it parallels the next. The intention is for the reader to identify, 

or be equipped with pattern recognition skills. Hopefully, you will be able to piece together what 

constitutes a potential or well-positioned 100 year corporation. 

100 Year Model Pie or The Centennial Sextant 
 

You may have heard of the Cashflow Quadrant from Robert Kiyosaki’s 1998 book. The concept was 
also included in his bestseller “Rich Dad Poor Dad” written in 2000. As many do, I remember the 
simplicity with which he captured everything in a square of four quadrants. In order to explain the core 
items and pre requisites which lead to 100 year operations, we’ll use a circle with six sextants to 
convey the model. Each sextant will be expanded upon in the book. 

 



Terms which help corporations last 100 years 

 
Parabolic effect 

 

Firstly, what does that even mean? The term parabolic effect comes from the definition of the term 
“parabolic move” which is derived from the mathematical term "parabola." The best way to visualize it 
is to think of a stock price which begins to trend upward rapidly or consistently over several weeks, 
naturally, it will attract more investors which will send the stock price upwards, that’s the pictorial 
definition of “parabola”. Visually, parabolic effect is the hockey stick part of escaping the competition. 
The practical way to understand parabolic effect is; once a company has shot past its competitors and 
manages to retain brand awareness, as well as market share gap, it will be difficult for others to catch 
up. Case in point, do you remember Google plus social platform, albeit people argued it was a cleaner 
and better product, its inability to permeate the masses’ consciousness was its death blow. As mighty 
as Google was, it couldn’t stand toe to toe with Facebook in the social media arena. It tried and did a 
great job, perhaps it shouldn’t have shut down too soon. However, the reason Instagram and 
WhatsApp gained parabolic momentum swiftly is partly because they were different. Another great 
example of parabolic effect is exhibited by two phone giants; Apple and Samsung. It’s tough for 
competitors; even for LG that spent over $1 billion on marketing in 2016, or ZTE which came out with 
the first dual screen phone in 2017. Samsung’s dual screen phone “The Galaxy Fold” launched two 
years later in April 2019, and several media outlets said it was a disaster. Lest we forget, the future is 
not set in stone; we all remember the original kings of mobile phones, Nokia and Blackberry. 

 
Heteroscedasticity effect 

 
Firstly, what is Heteroscedasticity? It is both a statistical and financial term. The simplest way to 
convey it for easy comprehension is to explain with the classic example; income versus expenditure 
on meals. As one's income increases, so does the variety of their food consumption. An individual with 
less money will often spend a constant amount buying and consuming inexpensive food. However, 
someone with more disposable income may occasionally buy inexpensive food, but will often consume 
nutritious meals. Experientially, higher income individuals will certainly dine at expensive restaurants 
and will also choose better quality produce. People with higher income display a greater variability of 
food consumption. Hence, the extension and applicability is directly correlated with the increase in 
wage, vis-à-vis the increase in luxury expenses or improved lifestyle. As millions are lifted globally into 
middle and upper middleclass, most of them will aspire toward similar goods or services. As the 
world’s population increases, so do the tens of millions who graduate into upper middle class, and 
hundreds of millions who transition to relative middle class. It means consumer packaged goods 
(CPG), retail, consumer electronics and ecommerce companies’ will continue to benefit from the larger 
pool of potential buyers who can now afford to indulge in luxury goods and services recurrently. More 
money = more discretionary income = higher ticket price item purchase (products or services). 

 
Paparazzi & Selfie businesses 

 
What is a Paparazzi or Selfie business? That’s a term I coined. Any business which receives more 
than its fair share of publicity in the media or enters into our consciousness and naturally gets into 
daily conversations has won by an order of significant magnitude. The secret weapon is earned media 
via (WOM) word-of-mouth. WOM is highly effective and the cheapest form of advertising. Let’s look at 
two classic brands. The inherent nature of Coca Cola being a social drink for all events meant it was 
talked about in schools, at churches and offices globally. As we can attest to, the power of branding 
cannot be overemphasized because it becomes the default in the consumer’s mind. It is referred to as 
mindshare. Over a long period, that alone could kill the competitor if its brand currency keeps 
diminishing. That’s why Pepsi had to kick off its nationwide Pepsi Taste Challenge in the 70s, which 
boosted top-line, encroached on Coca Cola’s turf and heightened its brand awareness. Pepsi’s 
strategy to enlist Michael Jackson; the biggest entertainer and 80s megastar helped enormously. 
Today’s equivalent of earned media is even more powerful with social media platforms such as 
Twitter, Instagram and Snapchat. Unarguably social media is better because its operational structure 
is symbiotic; its use strengthens branding for both parties e.g., Pepsi and Instagram. 

https://www.androidauthority.com/samsung-lg-marketing-budget-2016-761744/


The next level of paparazzi & selfie corporations combine two powerful concepts which form ultra- 
branding. Mindshare + Verb = Ultra-branding. The full explanation is as follows; a business name used 
as a verb happens when consumers use your business name to explain an operation e.g., Google it. 
Social Media companies are lucky because the paparazzi & selfie concepts are built into their 
businesses. The media cannot help but report what’s going on with them, because they are consumer 
facing. Secondly, consumers use social media to voice their opinions about brands and their products. 
Two more vivid examples will convey the power of paparazzi and selfie business concepts. Imagine 
being on Bing or Yahoo search and your colleagues can clearly see that, but they insist, saying just 
Google it. Imagine taking a photo back in the 80s with a Panasonic camera and your friends’ say, wow 
that’s a Kodak moment or smile. As evidenced by Kodak, the fact that you become a huge brand and 
verb, does not assure longevity, you still have to execute. 

 
 

Did you look at the past 100 years to write this? 
 

The short answer is yes and no. Yes for reference as well as context, view page eleven, and no, not in 
an overly analytical sense. The good news is; there are parallels which bolster the “100 Year Sextant 
Model” on page three. Examining the past 100 years to write a book in 2019 didn’t fit because the 
environment and factors which fostered corporate success from the last century no longer apply. 
Regulations are now in place where they didn’t exist before, and bad practices have been stopped or 
curbed to a large extent e.g., anti-competitive practices, the use of child labor, introduction of 
employee rights, minimum wage, anti-discrimination laws, women’s right and much more. The reason 
for this paragraph is because I was asked by two different individuals. Since two people asked, it was 
evidential others may have the same question. As we usually read in financial disclosures, “past 
performance is not indicative of future results” and in this case, the saying holds true. 

 
 

What is the equation or formulae for the predictions? 
 

Aside from deep thinking, not to be conflated with deep learning; I believe the combination of my 
educational background, subjects which I am interested in, and studying business practices for over 
20 years, came together synchronously to help write one important book. Please click here and look 
below the timeline for more predictions which already came to pass. 

 
Theory 

 
I looked at two financial concepts for inspiration. The first is called Discounted Cash Flow (DCF) and 
the second is Net Present Value (NPV). Please read the book to understand how I expanded upon 
both concepts to help in formulating the thesis. 

 
 

Formula 
 

In order to envision the plausibility of all thirteen corporations operating for 100 years; I theorized the 
fundamentals of both financial concepts and replaced their equations with intangible, as well as 
tangible factors. Other items taken into consideration were past and present business practices. 
I was also cognizant of exogenous influences such as; competitors, anticompetitive behavior and 
government interference. All of the above were used to evaluate the different scenarios of what 
could happen, and also accounting for each company’s current standing and future growth trajectory. 

https://www.forbes.com/sites/bernardmarr/2018/10/01/what-is-deep-learning-ai-a-simple-guide-with-8-practical-examples/#55b69c208d4b
https://www.thenext100yearcorporations.com/author/
https://www.investopedia.com/terms/d/dcf.asp
https://corporatefinanceinstitute.com/resources/knowledge/valuation/net-present-value-npv/


Predicting The Next 100 Year Corporations 
 

First and foremost, I would like to thank you for purposefully seeking or stumbling upon this site. You 
are about to read an excerpt from the book, “Predicting The Next 100 Year Corporations.” Since this is 

an online version; the physical book will be slightly different. 
 

My professional background covers banking, strategy, consulting digital strategy, marketing and 
creating online software products. As a storytelling child; I grew up entertaining my siblings and other 
children who cared to listen to my elaborate stories. As an adult, I discovered I had the propensity to 
write, but I was apprehensive of publishing publicly. However, five years ago in 2014, I started 
publishing long-form articles about strategy, technology, marketing and sprinkling commonsense 
analysis on them. The book’s idea came about from my fondness for business, and fascination with 
the future. “Predicting The Next 100 Year Corporations” is about companies which currently exist, and 
have been identified as corporations that will operate for at least 100 years. It’s also about the art and 
science of foretelling specific companies or industries, which are positioned to last for at least a 
century. Although twelve corporations are featured, there’s a thirteenth one. All you have to do is 
refresh the webpage and the bonus company will display. We’ll delve into each company’s unique 
persona, DNA, culture, history and more. Of course, these are not the only corporations that are well- 
positioned for the centennial status, they just happen to be part of the thirteen chosen for the book. All 
companies display randomly, so none is awarded preferential status over another. 

 
Anyone can contribute to the book by rating the featured corporations digitally. Rating delivers 
impartial insight to brands, and the results will be published in the book. Your sincerity and objectivity 
are the barometers which will convince brands to improve their culture and reexamine their processes. 
This exercise provides valuable insight to brands. It also helps them to understand how customers and 
other constituents view them. The project is interested in, and is seeking enthusiastic participants. The 
custom site is ready, and your opinions about all the featured brands are encouraged via social media. 
The rating scorecard should be utilized to rate each company, based on individual experience. Below 
are some of the featured corporations. Please return to the homepage and scroll down to see all. 

 
6 out of the 13 corporations Rate corporation(s) 

 



In 2015, Boston Consulting Group (BCG) published a paper which concluded that 30 years is the 
average lifespan of U.S. companies. The findings implied, that will be the norm from 2010 onward. In 
2018, another study from Harvard Business Review (HBR) presented a more disappointing outlook of 
U.S. and U.K. companies. According to the report, “the average lifespan of a U.S. S&P 500 
company has fallen by 80% in the last 80 years (from 67 to 15 years), and 76% of UK FTSE 100 
companies have disappeared in the last 30 years.” On the bright side, the HBR report mentioned and 
focused on a group of centennials. Since those centennials were national institutions or organizations 
such as Eton College, RAM, RCA, RSC and NASA, they do not count. Reason being, it’s impossible 
for another NASA or RCA to exist without the government’s ratification and ongoing monetary support. 
This book is focused on large public companies. If U.S. public companies which are overwhelmingly 
amongst the largest in the world are experiencing shorter lifespans, what would prompt the decision to 
write anything remotely close to a centennial discussion, 60 to 90 years ahead of time? If you are able 
you read the book from cover to cover, it will make sense. Ideas rule the world and “there’s nothing 
more powerful than an idea whose time has come.” Those are the words of Victor Hugo, which I heard 
for the first time seven years ago. Coincidentally, it was around the same time I was introduced to the 
concept of purposefully conceptualizing and creating 100 year corporations. 

 

Prior to Phil Libin, the CEO of Evernote discussing the idea in 2012, I had never heard of it being 
articulated in that manner. Initially, I thought it was wildly ambitious. However, after thought, it made 
sense. So much so that three years later, I wrote about LinkedIn, prophesying its business operation 
will last 100 years. There was no intent that the idea will be part of a book. Summer 2018 was the first 
time it dawned on me to write this book, and the writing began over a year later. It is a collaborative 
book, so you will have the chance to rate each company digitally and manually. The heading of each 
chapter begins with, “Why is Corporation ABC a 100 Year Company?” As the author, I believe each 
corporation will last for a minimum of 100 years. As the reader, it is your prerogative to agree or 
disagree, but do so only after you’ve read the entire chapter relating to that company. The featured 
corporations are not the only ones exclusively positioned for the coveted centennial status. Hence, if 
your favorite company is not listed, perhaps an opportunity will arise in the future. Conservatively, 
companies with similar background to Coca-Cola, Johnson & Johnson or General Electric, could have 
been chosen, but they wouldn’t constitute much of a challenge, because we could almost close our 
eyes and make a case for them as 100 year corporations. 

 
“Predicting The Next 100 Year Corporations" is a book about companies which currently exist, and 
have been identified as corporations that will operate for at least 100 years. It’s prescriptive and 
predictive nature are rooted in empirical analysis. As the subtitle conveys “we’ll be dissecting 
corporate DNA at the molecular level to forecast longevity.” Some of the theories we’ll be exploring 
are; do ideas, execution, strategy, technology, management, cash management or the combination of 
all, equal a 100 year corporation? Could there be, or is there more to it? If so, could it rest principally 
on the fundamentals which surround the founding idea and founder? Or could it be a combination of 
factors inherent to people of a particular culture? For instance, reviewing the list of the oldest 
companies in the world, revealed a disproportionately high number being from Japan. “According to a 
report published by the Bank of Korea in 2008 that looked at 41 countries, there were 5,586 
companies older than 200 years. Of these, 3,146 are in Japan, 837 in Germany, 222 in 
the Netherlands, and 196 in France. Of the companies with more than 100 years of history, 89.4 
percent employ fewer than 300 people. A nationwide Japanese survey counted more than 21,000 
companies older than 100 years as of September 30, 2009.” The aforementioned information convey 
the century long coveted status is just the beginning. Nonetheless, ancient Japanese corporations are 
distinctly different from the large corporations being discussed here. By default, ninety percent of this 
book’s featured companies are publically traded firms. Hence, it provides an advantageous insight for 
college students and professionals regarding career choices. For those interested in investing in the 
stock market, valuable information could be identified or unearthed. Albeit we are focused on big 
companies, the following is an illustrative explanation of how a family business could accomplish the 
100 year mark. It is easier for a family business to last beyond 100 years because all that is required 
are three to four generation members who are usually alive contemporaneously; grandmother, mother 
and child. An interest in the family business and lack of family squabbles usually helps. 

https://www.innosight.com/wp-content/uploads/2016/08/Corporate-Longevity-2016-Final.pdf
http://www.schroders.com/en/uk/private-investor/insights/markets/how-the-ftse-100-has-changed-over-33-years/
https://en.wikipedia.org/wiki/Bank_of_Korea
https://en.wikipedia.org/wiki/Japan
https://en.wikipedia.org/wiki/Germany
https://en.wikipedia.org/wiki/Netherlands


If in 1978, the grandmother gave birth and started a resort in the Caribbean or a bed & breakfast in 
Cornwall, United Kingdom; by 2018, the daughter will be 40 years old and she will run the company for 
25 years until 2043 when she’s 65. By 2043 the child, whose daughter was born in 1998 will also be 
45, and will run the company for another 25 years, circa 2068. From 1978 to 2068 is an example of a 
90 year old company created by one woman, ran and operated by her posterity. Some large 
companies especially in Europe and India are still run by family members. If those businesses go 
public, we can see from the example above, how the hundred year status is achieved by large 
corporations. 

 
 

Whilst researching, much older companies emerged, some were as old as a thousand years. 
However, those are rarities and anomalies. Here are some of the oldest firms still operating today. 

 
 

Oldest Firms in Major Countries 
 

 

 
What are the ingredients which make some companies last a century or longer, and others a few 
decades or less? The questions are innumerable, so let’s dive in. In order to have a better 
understanding of how to dissect the molecules of corporate DNA, we’ll start with the last decade, from 
2008 to 2018. In a span of ten years, three fundamental things happened which altered the paradigm 
shift, obliterated previous rationale and ushered in a new era. (1) Apple became the first $1 Trillion 
Corporation (August 2018), followed by Amazon five weeks later. (2) Jeff Bezos became the first $100 
billion human (November 2017). (3) VANCL became one of, if not the first unicorn (December 2010). 
Companies with $1billion valuation are popularly referred to as Unicorns. Although, these may sound 
like progressive stats, which they are, what makes them different or anomalous are their enormous 
scale. Their massive shift in scale of achievement changed everything; hence, stretching business 
boundaries in a way never to return to its former position. The reference could be likened to when 
Roger Bannister ran a mile in under four minutes on May 6, 1954. Before Roger achieved the victory, 
it seemed impossible. Given that backdrop, ten years from now, a $1 trillion corporation, several $100 
billion humans, and more startups valued at $1billion will be the norm. By 2050, global population 
growth is expected to increase to 9.8 billion. Correspondingly, everything becomes much bigger in 
terms of numbers. Hopefully, the painted picture is descriptive enough to see the higher demand of 
goods and services, which will continually fuel corporate appetite for growth. The entire process forms 
a cycle which supports the perpertuous nature of corporations lasting 100 years or longer. Albeit, they 
still have to be managed like Swiss watches. 

https://www.cbinsights.com/research-unicorn-companies
https://www.history.com/this-day-in-history/first-four-minute-mile


What is the confidence level attached to the predictions? 
 

Nothing is infallible, but the short answer is, the level of certitude with which this book is written is one 

hundred percent. “Predicting The Next 100 Year Corporations” is backed by an in ordinate amount of 

research, which is moderated by cautious optimism, as well as the application of common sense. The 

book shouldn’t be seen as outlandish because its possibility has been proven by over 100 companies 

which have been around for over a hundred years. The book’s unique quality is the fact that, it is 

predicting the companies which will operate for a century. A global catastrophe which wipes off 

countries or a nuclear World War will render the claim of this book and perhaps everything else in the 

world nonexistence. Also, a purposefully orchestrated ploy by the government to destroy a particular 

company will hamper, or kill its attempt to remain in business. 

What guarantees 100 year operations? 
 

No one formula fits all. Bad management, a wrong decision, competition, regulation, deregulation and 

other innumerable factors could cancel out a bulletproof equation. Rather, a confluence of things 

would have to come together synchronously like a well-oiled machine. Inherently, some businesses 

given their product, produce or service have an extra advantage to becoming or existing for 100 

years. Namely, corporations such as Banks e.g. Chase Bank 220-years old, social drinks for all; Coca 

Cola 133-years, crude oil explorers, railroad track and aircraft manufacturers such as Boeing etc. 

These companies enable the world to run properly. Our standard of living, combined with how the 

world works, means we cannot do without these products, their produce or services. It is also difficult 

to enter or compete in the above mentioned industries because they are capital intensive. 

10 essential qualities or ingredients which lead to a 100 year corporation 
 

1. Founder’s and Corporate DNA 

2. Moonshot idea 

3. Management team 

4. Customer Experience 

5. Escape velocity 

6. Sales & Growth 

7. Innovation & Disruption 

8. Flexibility & Adaptability 

9. IPO or Unicorn 

10. Paranoia. As Ray Dalio the Founder of Bridgewater Associates said "If you're not worried, you 

need to worry; and if you're worried, you don't need to worry." 

All ten items above are essential in a hyper competitive business environment. Albeit, achieving 

unicorn status is debatable, because it is not essential. Unicorn status aids brand awareness globally 

in a shorter period. In my opinion, some Unicorn startups are the equivalent of race horses injected 

with powerful steroids. The numerical value before each item above assigns the order of importance. 

However, that’s not set in stone. As mentioned, there’s no exact formula. However, having a 

moonshot idea, which escapes competition velocity, to become a unicorn, guided by strong 

corporate DNA and an excellent management team could be the beginning of a 100 year 

corporation. Microsoft, Amazon, Apple, Disney, Virgin Group, Selfridges and Dell, all substantiate the 

notion mentioned below, regarding original founders running the show for a long time. Continuity of a 

corporation long after its original founders are gone is usually achieved via going public. The business 

term is an IPO.   An IPO status essentially means a public company which the masses can purchase 

its stock to trade. The process brings in the required cash to run and expand operations. It also 

increases the company’s value and valuation, relative to its peers and other companies globally. 

http://i.usatoday.net/money/_pdfs/11-0615-centurions.pdf
https://www.bloomberg.com/news/articles/2017-09-17/ray-dalio-says-he-s-ready-to-give-away-bridgewater-s-secrets
https://www.bloomberg.com/news/articles/2017-09-17/ray-dalio-says-he-s-ready-to-give-away-bridgewater-s-secrets


Founder’s DNA 

 
 

The original founder being associated with, or at the helm for a long time is one of the most critical 

elements, hence this snippet. Others will be explained in the book. Founder’s DNA constitutes, and is 

made up of energy, excellence, motivation, unwavering passion, creativity and so much more. It is one 

of the most critical drivers of success which permeates from top to bottom. It is the driving force of a 

company usually coming from the original founder or founders. Given that, we saw how companies 

such as Cisco and Dell lost their luster which ultimately affected their stock price, sales and business 

performance. Some founders command an inordinate amount of respect and exude extra charisma 

which weakens competitors, but attract patrons in their thousands globally. Some business leaders 

who come to mind are Steve Jobs, Elon Musk and Richard Branson. Of course, there are others out 

there, but these men exhibit an uncanny ability like no other. 

 

 
Traits of 100 year companies 

 
 

How does a business become a 100 year company? As previously mentioned, while there are no 

exact formulae, some concepts are powerful enough to implant the seed or facilitate the journey. The 

business you have today is not the one you will have in ten or twenty years. To be more precise, new 

challenges and modes of doing business; either endogenous or exogenous will force change sooner 

or later. Corporations lacking original founders were extremely matured before the founding CEO took 

a back seat. Case in point, it’s difficult to think of Microsoft, Apple, Alibaba and Tesla without 

associating them with Bill, Steve Jack and Elon. Henry Ford’s idea that every man should be able to 

afford a car had its skeptics, notwithstanding, his idea was revolutionary. Retrospectively it’s easy to 

say; even if Ford Motors didn’t last 100 years, the idea of every man being able to afford a car was 

going to last well beyond a century. That is a classic example of a founder’s idea having a 100 year 

plus vision. Either intentionally or unintentionally, the result would still be what it is today, billions of 

people owning private cars globally. 

 
 

Observation and trend 

 

 
Whilst researching, the common themes which surfaced amongst companies that have lasted 100 

years are; exceptional vision, unending innovation, nimbleness, excellent execution, expansion 

mindset, partnerships, mergers & acquisition, embracing change early enough and excellent 

management. Industry leaders of capital intensive businesses with deep expertise tend to be around 

for a very long time. Examples are manufacturing, raw material processing, food processing (Nestle, 

Cadbury) energy (oil, gas and refinery) transportation (rail, road, sea and air), financial services 

(banks, insurance and investments), extraction of minerals and precious stones (De Beers and Anglo 

American). As the automobile has come to stay, so has the Information Age. Technology and 

software companies are the new breed of corporations that will join the existing list. The reasons are 

globalization (operations, communications, logistics are easier and faster) bigger cities (increased 

population) a smaller world (interconnectedness). A burgeoning middleclass, mostly in the largest 

nations; in India 50 million as of 2015, will grow to 200 million by 2020. China as of 2018 had 430 

million, they’ll increase 81% to 780 million by mid- 2020s. 

https://www.forbes.com/sites/edfuller/2015/09/10/india-asias-next-economic-dynamo/#63f2cd2b221f
https://foreignpolicy.com/2018/02/01/chinas-middle-class-is-pulling-up-the-ladder-behind-itself/
https://foreignpolicy.com/2018/02/01/chinas-middle-class-is-pulling-up-the-ladder-behind-itself/


 
 

The last 100 years divided into two halves; 1917 to 1967 = 50 years and 1967 to 2017 = 50 years 
 

 World Population  

➢ 1917 = 1.9 B 

➢ 1967 = 3.4B 

➢ 2017 = 7.5B 

➢ 2067 = 10.4 B 

 

1. 
 

1917: Market Cap of the biggest U.S. company U.S. Steel 
 

= $46 Billion 

2. 1967: Market Cap of the biggest U.S. company IBM = $259 Billion 

3. 2017: Market Cap of the biggest U.S. company Apple = $898 Billion 

• $213 billion = The difference in the first 50 years 1917 to 1967 = ($259-$46) 

• $639 billion = The difference in last 50 years 1967 to 2017 = ($898-$259) 

 
 

Extrapolating from the figures above; it’s easy to surmise we’ll have more corporations with trillions of 

dollars as their market cap by 2067. As of 2019, there were three; Apple, Amazon and Microsoft. 



Finally, the section I consider to be the most intriguing part of the book. It may appear immeasurable, 

sound irrational and perhaps somewhat woo woo. I assure you it’s none of those. I like to speak in 

numbers because they add a measure of value to one’s statements or comments. In the intro a 

question was posed; could there be, or is there more to it (I meant the ability to do great things 

beyond the ordinary) if so, could that secret sauce rest principally on the fundamentals which surround 

the founder and founding idea? The answer to the question will be revealed at the end of the book. 

The evidence is compelling and easy to understand, even by an 8 year old. It will provide a glimpse 

as to how the universe and humans are governed by what we’ll call the X factor for now. At the end of 

the book; if you get the deeper meaning, your reaction might be similar to when you watched the Sixth 

Sense and realized Bruce Willis was dead all along. Or when you watched SAW, and the ending 

revealed the ingenious but depraved mind of the perpetrator.   Or Nicole Kidman in The Others; she 

and her children were dead, but thought otherwise. Enough juxtaposing, yes I am a filmophile. 

Needless to say, it will be eye opening. 

 
 
 

 

You’ve just read a snippet of what’s to 

come. Hope you enjoyed it. 

Subscribe for more info. 

 
 

 
Share on Social Media. Thanks! 

 


